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GIRLS DO GOOD: REAL-LIFE SUPERHEROES REDEFINING WHAT IT MEANS TO BE A ‘GOOD GIRL’
NEW CHILDREN’S BOOK uses beautiful illustrations, tech and powerful
WHY
DO MOST BUSINESSES LOOK GREAT, BUT SOUND BORING?
stories of remarkable real-life girls to inspire young readers to bust
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language
expert reveals how brands can find
stereotypes
and transform
the world

their voice and talk in a way that makes customers listen

BY JOS DIRKX
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Marketing Tool You’re Not Using is out now, priced £11.69.
For more information go to
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comment, interview and to write by-lined articles
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For further information, an interview with Chris West, a guest article or a review copy of Strong
Language: The Fastest, Smartest, Cheapest Marketing Tool You’re Not Using please contact:
TERESA RICHARDSON

teresa.richardson@thebookpublicist.co.uk

+44 (0)1497 288018

