
Many brands invest huge budgets in developing 
great visual identities, but fail when engaging 
verbally with their customers and stakeholders

Brands now face a major challenge to develop 
a consistent tone of voice that works across 
all channels, from CEO statements through to 
handling customer complaints

The language businesses use to talk about 
themselves has a direct impact on the bottom 
line. A recent study by Nomura revealed how 
using the wrong type of language can scare 
off investors

Authored by globally recognised verbal 
identity expert Chris West, who has helped 
some of the World’s most successful businesses 
develop their verbal brand – from Alphabet’s 
‘moonshot factory’, to Harry Winston, to the 
world’s biggest carmaker, BASF, the John Lewis 
Partnership, TOMS, and the global skincare 
growth brand Votary.

Strong Language became a #1 Amazon best-
seller in business consulting and langauge 
communication within hours of launch and now 
has 39 straight 5* reviews.
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GIRLS DO GOOD: REAL-LIFE SUPERHEROES REDEFINING WHAT IT MEANS TO BE A ‘GOOD GIRL’
NEW CHILDREN’S BOOK uses beautiful illustrations, tech and powerful 
stories of remarkable real-life girls to inspire young readers to bust 
stereotypes and transform the world

Why this book matters:
 
• Features 11 inspiring young girls 
who are changing the world – from 
Afghanistan and the USA to Columbia and 
Indonesia – and shares their remarkable 
stories in a fun, light-hearted and 
accessible way, with beautiful illustrations

 

• The book celebrates girls’ 
achievements and motivates readers 
to follow in their footsteps – these 
include masterminding a life-changing 
invention at 8 years old, a pair of girls 
campaigning to reduce plastic waste in 
Indonesia, and a young girl escaping a 
forced marriage to continue her education.

 

• Uses Educational Technology (EdTech) 

• Uses Educational Technology 
(EdTech) – Augmented Reality and 

bridge between technology and print.

• Brilliant resource to help parents talk 
to their children about issues such 
as transgender rights, global warming, 
autism and child marriage.

• Foreword by Nobel Peace Prize 
Winner Leyma Gbowee and CEO of 
Huda Beauty Huda Kattan  

• Uses both Augmented Reality (AR) 
and traditional colouring pages – 
meaning the book stands strong on its 
own but also works as an online activity. 

Girls Do Good tells eleven stories of young women and girls changing the world. This powerful new book motivates 

ways of treating people – no matter what faith, skin-colour, nationality or gender they are. It helps foster key values of 

colouring in sheets are included to aid young readers in learning about the lives of inspirational girls like them.

Built for a digital age but also able to stand strong on its own – the book uses the EdTech movement and Augmented 
Reality to encourage sensory learning and bridge the gap between technology and print. Through downloading the “Girls 
Do Good” app readers can explore the book with their devices, “collecting tools” and playing games along the way. The 

THE POWER OF FEMALE STORIES
 Girls Do Good opens up a safe space for young readers 
to learn and talk about modern issues across world. 
Through learning about some of the amazing things global 
changemakers are doing, young readers are encourages to 
think about their own lives and their version of good. 

• Malati and Isabel the Environmentalists (17 and 15) – 
Malati and Isabel were sad that animals on their island 
in Indonesia were harmed by plastic bags. They started 
picking up hundreds of bags every week.

 Laura the Sailor (23) – Laura sailed solo around the world 
on a two-year trip. She journaled about the penguins, seals, 
birds, whales and dolphins she saw along the way.

• Ashleigh the Singer (19) – Ashleigh has autism which can 
make it hard to make new friends – but through her music she 
has found a way to connect with others. 

• April the Activist (19) – April was born a boy and now 

understand – but April works to remind others that it’s ok to 

BY JOS DIRKXBY JOS DIRKX
Designed by 

Jade Isaks
Illustrated by 

Bianca de Jong

BRING YOUR 
STORIES TO 
LIFE...

AR

A

‘All around the world, girls are identifying things that they 
want to change. The stories in Girls Do Good are just a 
snapshot of the creativity and problem-solving abilities of 
girls.’ - Leymah Gbowee, Noble Peace Prize Winner and 
Founder of Gbowee Peace Foundation Africa 

‘Owning and accepting that you are special before 
anyone else does can not only empower you, but others, 
too! You can change the world, like all of the other 
little girls in this book.’ - Huda Kattan, Beauty blogger, 
entrepreneur & CEO of Huda Beauty

Globally recognised language expert reveals how brands can find 
their voice and talk in a way that makes customers listen

Good language changes people’s 
thoughts and feelings. When you 
can shape your business’ language, 
you shape what people think of you. 
And now, with more channels than 
ever before, businesses need to be 
able to talk directly to their customers 
at all times.

Those businesses that get it right 
create brand voices which attract 
customers, deepen loyalty and 
de-position rivals. (Look at Oatly’s 
$13bn valuation…for oat milk). 
Those that get it wrong lose 
customers and find their missteps 
pointed out across social media.

So, how do businesses make their 
verbal identity as distinctive as their 
visual identity?

In Strong Language: The Fastest, 
Smartest, Cheapest Marketing Tool 
You’re Not Using, international tone 
of voice expert Chris West shows 
how a strong voice can fix problems, 
improve customer complaint 
handling, streamline the production 
of marketing materials and even 
deposition business rivals. 

This important new book walks 
readers through the process of 
creating a compelling brand voice – 
and getting everyone to use it from 
day one. A process developed and 
proven over more than ten years and 
successfully delivering for businesses 
around the globe. 

Chris explains how every brand voice 
works on 3 levels. Once you define 
those 3 levels, everyone in a business 
will know what to write and how they 
can say it best, so they unleash new 
waves of creativity.

Strong Language helps readers 
understand when to flex your brand 
voice and find the right style and tone 
for each occasion, whether it is a new 
product launch or a customer services 
apology.

Whether you are a CEO, a Chief 
Marketing Officer or a new graduate, 
this new book promises to Make 
Language Great Again, explaining:

 How to spot when your brand 
 voice isn’t working hard enough

 Where to find the Quick Wins

 How to measure the value of 
updating your brand voice

 The simple framework that aligns 
everyone in your 

 business in the 
new voice

 How to win 
senior support

 How to create 
a distinctive 
brand voice 
that will last 
forever
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For further information, an interview with Chris West, a guest article or a review copy of Strong 
Language: The Fastest, Smartest, Cheapest Marketing Tool You’re Not Using please contact:

TERESA RICHARDSON      teresa.richardson@thebookpublicist.co.uk +44 (0)1497 288018

WHY THIS BOOK MATTERS

WHY DO MOST BUSINESSES LOOK GREAT, BUT SOUND BORING?

ABOUT THE AUTHOR 

Chris West is the Founding Partner of Verbal Identity, 
the world’s most successful strategy agency 
specialising in the power of language. His firm has 
guided global and national brands, relaunches, and 
start-ups, from B2B and B2C to tech and luxury 
and everything in between, including LVMH, BASF, 
the John Lewis Partnership, TOMS, and the global 
skincare growth brand Votary.

Strong Language: The Fastest, Smartest, Cheapest 
Marketing Tool You’re Not Using is out now, priced £11.69. 

For more information go to 

www.verbalidentity.com 

EXCLUSIVE ARTICLES 
AND INTERVIEWS AVAILABLE:
Chris West is a global brand expert available for 
comment, interview and to write by-lined articles 
on a range of topics, including:

Was it something I 
said? How the words 
you use are putting 
customers off

Are you speaking 
your customers’ 
language? How to 
win their attention 
and win theirbusiness

See/Hear: How to 
use visual and verbal 
identity together

Talk is cheap: How 
to measure the ROI 
of your brand voice

Would you know 
your brand with your 
eyes closed? How to 
create a brand that is 
more than just 
pictures

What language 
does your business 
speak? How to 
create consistent 
communication across 
a whole organization

How thinking like a 
writer unlocks great 
teamwork/business 
profit/ improved staff 
retention

What you say is 
who you are - are 
businesses revealing 
themselves as hollow 
with hollow language

How does language 
de-position rivals?

Strong words: Which 
brands are most 
successful at using 
their brand language?


